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Trend barometer ISPO Award 2023: Outdoor continuing to 

boom with clever products for discerning athletes  

  

What trends is the sports world focusing on? What innovations are 

impressing athletes worldwide? The ISPO Award, presented all year round, 

is an especially finely tuned trend barometer. Nowhere else is it apparent so 

quickly where the journey is heading for sports products. The verdict of the 

first jury meeting in 2023: The outdoor boom is continuing. Both product 

design and choice of materials have reached a new level – in terms of 

quality, functionality and sustainability. 

 

“Our winning products offer ingenious functions and mechanisms at an extremely 

high level. The specific application was thought through right to the end, with the 

product being designed to be very user-friendly,” says Christoph Beaufils, who is 

responsible together with Christina Rabl for the ISPO Award. “In the material 

composition, consideration is given increasingly often to circularity or at least 

clean recycling,” Christina Rabl adds.  

 

What’s special about the ISPO Award is that half of the jury is always made up of 

business professionals and regularly changing sports-minded consumers from the 

ISPO Collaborators Club. That ensures that the discerning consumer’s 

perspective is always included. 

 

The criteria used by the jury in its assessment are tough: Only those who obtain 

at least 45 out of a maximum of 60 possible points in a total of nine different 

criteria win an ISPO Award. At the first jury meeting of 2023, only 14 submitted 

products managed to clear this hurdle. 

 

Clever ideas instead of batteries and chemicals 

For example, Climfeet: There have already been a number of insoles for athletes 

with an air-conditioning effect, but they needed batteries or chemicals, which 

meant they were hardly sustainable. The ISPO Award winner Climfeet now shows 

that it can also be done differently. The new climate insoles are less than 6 



 

      

 

millimeters thick and only require the pressure of the human foot to activate their 

cooling function. 

 

ISPO Award winner Climfeet is in the best of company. Whether it’s a comfortable 

winter tent, a hiking boot adapted to suit female and male users, a multifunctional 

avalanche backpack, or innovative trekking poles for men and women, all the 

winners from the first jury meeting for the ISPO Award 2023 not only solve special 

challenges but also stand out due to their quality and sustainability down to the 

last detail, and take account of gender-specific characteristics. “To win an ISPO 

Award, it’s not enough to just be good – ISPO Award winners must be excellent 

and innovative enough to also convince the most discerning customers,” says 

Christoph Beaufils. 

 

Specialists and all-rounders gaining ground 

Another jury insight: Multi-purpose products for versatile use in a number of 

disciplines are gaining ground, as are innovations developed for highly 

specialized use.  

 

The ISPO Award winners also show that the outdoor boom remains unbroken, 

with outdoor products representing the majority of the winners. Nevertheless, 

there are also prizewinners from other areas. The Eco Grip Disc from Evergreen 

Barbel, for instance, makes lifting weights sustainable. While weights were 

previously produced primarily in Asia from iron mined there, Evergreen Barbel 

uses more than 80% recycled materials from Europe that would have otherwise 

ended up here in the trash.  

 

Overview of the first winners of the ISPO Award 2023:  

 

• Black Diamond Equipment: Pursuit Shock Trekking Poles. Extremely 

sustainable and ergonomic trekking poles, optimized for men and women. 

• Evergreen Barbel: Eco Grip Disc. Innovative weights made from 80% 

recycled materials, produced in Europe. 

• Climfeet: Climfeet insoles. Insoles with an air-conditioning effect that are 

activated for the first time simply by the pressure of the feet. 

• Reima: Osteri children’s jacket. A sustainably produced winter jacket for 

children that is breathable, waterproof and windproof. 

• Bär: Bergkomfort 2.0. Probably the most consistent hiking boot with 

plenty of toe freedom, specifically designed for the special needs of 

women and men. 

• Terygen Lab & Autumntree. Solid Peg Tough. A new type of tent peg 

with a design inspired by tree roots. 



 

      

 

• Tropicfeel: NS60 Jacket. The perfect jacket for cold weather both for the 

city and outdoor activities. Lightweight, easy to pack, and versatile. 

• ABS: A.Round. An extremely versatile airbag backpack. The airbag can 

be removed after the ski tour, making the backpack also suitable for 

everyday use. 

• Dometic Outdoor: Dometic GO Hydration Water Faucet & Jug. The 

energy-efficient water dispenser transforms any water container into a 

kitchen faucet, making especially efficient use of the water supply. 

• Robens: Nordic Lynx 2. A tent that can be used all year round with 

special features for use in winter. 

 

The next jury meeting for the ISPO Award will be in May, in good time before 

OutDoor by ISPO 2023. From June 4 to 6, trade visitors and journalists can then 

experience the winning products of the ISPO Award live at OutDoor by ISPO at 

the MOC in Munich.  

 

More information about the ISPO Award and the current and previous winners of 

the ISPO Award can be found at ISPO.com. 

 

Als read our article about the winners at ISPO.com.  

 

You will find photos of the awarded products in our image database. 

 

 

 

About ISPO 

ISPO is the world’s leading sports network for business professionals and consumer 
experts. The platform was launched in 1970 and brings together an integrated range of 
industry-related analog and digital services under the ISPO family brand name. This 
includes the world’s largest multisegment trade fairs ISPO Munich, ISPO Beijing and ISPO 
Shanghai; the online magazine ISPO.com, and the business solutions ISPO Brandnew, 
ISPO Collaborators Club, ISPO Award, ISPO Academy and ISPO Textrends. With this far-
reaching mix of innovation promotion, industry networking, know-how and editorial content, 
ISPO works 365 days a year to support companies and sports enthusiasts, and to foster 
passion for sport worldwide. 

 

Messe München  

Messe München is one of the leading exhibition organizers worldwide with more than 50 
of its own trade shows for capital goods, consumer goods and new technologies. Every 
year, a total of over 50,000 exhibitors and around three million visitors take part in more 
than 200 events at the exhibition center in Munich, at the ICM – Internationales Congress 
Center München, the Conference Center Nord and the MOC Veranstaltungscenter 
München as well as abroad. Together with its subsidiary companies, Messe München 
organizes trade fairs in China, India, Brazil, Russia, Turkey, South Africa, Nigeria, Vietnam 
and Iran. With a network of associated companies in Europe, Asia, Africa, and South 
America, and with around 70 representatives abroad for more than 100 countries, Messe 
München has a truly global presence. 
 

https://www.ispo.com/en/awards/ispo-award
https://www.ispo.com/en/awards-ispo-award/these-are-new-winners-ispo-awards-2023-glance
https://ispo-award.media.messe-muenchen.de/

