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Outlook for textile sport trends for spring/summer 2019

Twice a year, ISPO recognizes innovative fabrics and components that are
used to manufacture sports apparel with ISPO TEXTRENDS. Interested
companies can go online and apply for the Spring/Summer 2019 edition free
of charge until May 5, 2017. The best innovations will be presented at ISPO
SHANGHAI (July 6 to 8). Trend expert Louisa Smith takes a look at which

topics have potential to become future trends.

Trend expert Louisa Smith has observed global influences that will affect the textile
industry and its products in the Spring/Summer of 2019. "Megatrends include factors such
as moment, dynamics and calm," explains Smith. "These trends will also help to define

trend colors and specific fabric developments.”

Moment

This trend reflects consumers' need for challenges in the things that they actively
experience and their move away from consumption. Consumers realize that they have
accumulated vast quantities of personal belongings and feel a growing need to get out and
share their experiences on social media. Millennials (18 to 34 year olds) in particular drive
the "Moment" trend through their need to get rid of unnecessary possessions, and they
have the support of baby boomers who are striving for a healthier lifestyle and also have
the disposable income that it takes to do so. While this will negatively affect mainstream
retailers, it will benefit the sports industry because the activities and experiences that are
posted will generate more awareness. It is about recognizing that less is more and about
achieving a true quality of life through travel or sports adventures—and sharing it with

friends on social media.


http://textrends.ispo.com/en/index.html
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Dynamic

The growing commitment to increased sustainability is creating new efficiency: Several
sectors of the textile industry are still striving for cleaner technologies and more ecological
know-how with less waste, eliminating hazardous chemicals and more recycling.
Techniques that conserve energy and water will become increasingly relevant in the future.
One thing is certain: Sustainability will remain a central topic and will continue on its
progressive path to create an enlightened textile industry. Pioneering efforts will also cross
over to garments and accessories. The result will be increased performance and
interaction between fabrics/products and the wearer that boost the wearing experience.
Being multifunctional will be just as important as being lightweight, which is already
popular, combined with a new sensational touch.

Calm

In our hectic, hyper-connected world, treating ourselves to a time out now and then and
reflecting on the fundamental aspects of our existence is more important than ever. The
time has come to relax, to escape the modern chaos of the 215t century and to create a
timeless retreat where we can regain our strength. This megatrend is noticeable in
materials that provide the multifunctionality that we need to achieve that work/life balance.
New materials have a calming, harmonizing effect, a new type of comfort and are smooth.
This trend will have a noticeable influence on the way materials feel to the skin. Textile
companies must concentrate on this aspect and focus on single and double-knit fabrics
with an almost sponge-like texture and creamy finish. In addition, cool-touch technology is
an absolute must.

Inspiration for ISPO TEXTRENDS

Moment, dynamic and calm: These factors will influence sports trends in the future. For
companies interested in ISPO TEXTRENDS, they serve as a guideline for the application
process. The brochure contains each of these trends as well as defined trend colors and
five other textile trends. It is available for download.

Once the application phase is complete (May 5, 2017), an independent panel of judges
will select the products that will be on display at the ISPO TEXTRENDS Forum during
ISPO SHANGHAI 2017. In addition, the ISPO TEXTRENDS trend book comes out at the
beginning of July 2017. Additional information: http://textrends.ispo.com

About ISPO

SPORTS. BUSINESS. CONNECTED. As a global sports business platform, ISPO acts as a partner
to the sports industry. The ISPO family of brands includes the largest multi-segment trade fairs for
sports business professionals in the world, encompassing ISPO MUNICH, ISPO BEIJING, and
ISPO SHANGHAI, the ISPO.COM online news portal together with its own editorial team, and the
ISPO ACADEMY, ISPO OPEN INNOVATION, ISPO BRANDNEW, ISPO AWARD, ISPO JOB
MARKET, and ISPO TEXTRENDS services. By bringing together all of these strands, ISPO is able
to offer companies support at every stage of development on the global sports markets all year
round —identifying relevant market developments, driving forward innovation, and pooling
specialized consumer experts so that guidance on the international markets can be provided.


http://textrends.ispo.com/

Fispo

Messe Miinchen

Messe Miinchen International is one of the world’s leading trade fair companies. It organizes some
40 exhibitions for capital and consumer goods and key high-tech industries in Munich alone. Each
year, more than 30,000 exhibitors and some two million visitors take part in events held at the
Messe Munchen trade fair center, the ICM—Internationales Congress Center Miinchen and the
MOC Veranstaltungscenter Miinchen. Messe Minchen International’s leading international trade
fairs are certified by the Association for the Voluntary Control of Trade Fair and Exhibition Statistics
(FKM), meaning the exhibitor and visitor numbers, as well as area specifications, are determined
according to uniform standards and reviewed by an independent auditor.

Messe Miinchen International also organizes trade fairs in China, India, Turkey and South Africa.
Messe Minchen International has a global presence with a network of affiliates in Europe, Asia, and
Africa, and over 60 representative offices abroad serving more than 100 countries. The company
also assumes a leading role as regards sustainability, and was the first trade fair organization to be
certified as an “Energy-Efficient Company” by the Technical Standards Board South (TUV SUD).



