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Press release

ISPO Munich Online 2021
More than 500 exhibitors and a packed program at the digital
edition of the world's leading trade fair for the sporting world

e More than 500 exhibitors participate in virtual Expo Area
¢ Digital conference with about 80 presentations and panel discussions and
more than 100 workshops

e Daily: Free public streams for sports and outdoor enthusiasts

The world's leading trade show for sports is being held as an online event for
the first time this year. From February 1 to 5, more than 500 international
companies will showcase new products and innovations at ISPO Munich
Online. In addition, the digital conference program with around 80 lectures and
panel discussions and over 100 workshops will provide important impetus for
retailers and the sports and outdoor industry. On all days of the event, end
consumers have the opportunity to follow topic-specific sessions in free

public streams.

In just a few days, the first digital edition of ISPO Munich will start with the motto
"Sport is stronger". For one week, decision-makers from the international sports
industry will exchange ideas and discuss important aspects around the main topics

of health, sustainability and creativity.

Expo Area - this is what awaits visitors to the digital trade fair

More than 500 international companies have registered for the digital industry
summit. Among others, adidas Terrex, Gore-Tex, icebreaker, Mammut, myclimate
and unzer will be represented with their own brandrooms in the Expo Area during the
first week of February. There, the brands present their novelties and products by
means of pictures, presentations and videos. At the same time, participants are able

to make direct personal contact with the companies via the brandroom.

Daniel Keppler

Brand Manager
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Conference - many topics are aimed at retailers

How does digitalization help to make retail fit for the future? What is industry doing to

achieve the UN's Social Development Goals (SDGs)? What socio-political relevance

do sports offerings have in the pandemic? Answers to these and many other

guestions are provided by the ISPO Munich Online Conference. In about 80

presentations and panel discussions as well as more than 100 workshops and

master classes, representatives from different industries will discuss solutions,

opportunities and visions. The general conference language is English, individual

program items will be held in German.

Some Highlights from the conference program:

¢ Monday, February 1:

O

Panel “RESTART winter sports industry: We need to act now
across industries and countries® with elan, Intersport, uvex and the
Verband Deutscher Sportfachhandel (VDS)

e Tuesday, February 2:

O

“The Future of Retail: How to get sustainable by digitization-

showcase of Tegut”

¢ Wednesday, February 3:

O

Panel “Socio-political relevance of sport offers in the pandemic*
with speakers of the German Bundestag, the German Gymnastics
Federation, the Deutscher Industrieverband fir Fitness und
Gesundheit (DIFG) as well as the sports scientist and health expert

Dr. Ingo Frobése from the German Sport University Cologne

e Thursday, February 4:

O

Panel “Teaming up for Circularity* with representatives of the EU,
adidas and Fashion for Good
Panel “Sustainability — A collaboration Imperative for our

industry“ with Gore, HIGG, Mammut and Salomon

o Friday, February 5:

O

Roundtable “Why should physical activity be part of the
sustainability agenda?* with representatives of the European
Championships Munich 2022, the It's Great Out There Coalition and

the Fenix Group as well as Kilian Jornet
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Public Streams - the B2C sessions of ISPO Munich Online

In addition to the trade visitors, end consumers will also be given the opportunity to
participate digitally in ISPO Munich for the first time this year. The Public Streams
offer free sessions on various topics every evening. These range from film
screenings of the European Outdoor Film Tour and the Freeride Film Festival to
workouts with Blackroll, Peloton and Technogym, to the "Sustainability & Safety
Talk" with ABS and PYUA.

Digital invitation tool for high visitor frequency

In order to promote the feeling of an on-site industry meeting place and networking
even in a virtual setting, Messe Miinchen supports the participating companies, as
Dr. Jeanette Friedrich, Global ISPO Group Director, explains: "Regardless of
whether online or on-site, the appropriate visitors are crucial for a successful event.
With our digital invitation tool, we offer all exhibitors and partners the free opportunity
to invite their most important contacts in a straightforward manner. Thus, we ensure
that international traders and stakeholders will visit the virtual format.” The invitation
tool allows exhibitors to provide customers and partners with unlimited free tickets to

the Expo Area.

"We're really looking forward to meeting all our partners, colleagues and friends in
the industry again, at least digitally, and moving forward together!" concludes
Friedrich.


https://www.ispo.com/en/altogether-to-munich
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About ISPO

ISPO is the world’s leading sports network for business professionals and consumer
experts. The platform was launched in 1970 and brings together an integrated range of
industry-related analog and digital services under the ISPO family brand name. This
includes the world’s largest multisegment trade fairs ISPO Munich, ISPO Beijing and ISPO
Shanghai as well as OutDoor by ISPO, the online news portal ISPO.com, and the
business solutions ISPO Digitize, ISPO Brandnew, ISPO Open Innovation, ISPO Award,
ISPO Academy, ISPO Textrends, ISPO Job Market and ISPO Shop. With its far-reaching
mix of innovation promotion, industry networking, know-how and editorial insights, ISPO
works 365 days a year to support companies and sports enthusiasts, and to foster passion
for sport worldwide.

Messe Miinchen

Messe Minchen is one of the world’s leading networking platforms. In a reflection of the
slogan “Connecting Global Competence,” Messe Miinchen serves as a global networking
platform and brings together decision makers from all parts of the world. Messe
Munchen’s portfolio comprises more than 50 trade fairs for capital and consumer goods as
well as new technologies that focus on the latest social issues. These trade fairs include
the world-leading trade fairs bauma, BAU, IFAT and ISPO Munich. The roughly 200
events organized by Messe Miinchen each year attract about 50,000 exhibitors and 3
million visitors.

Messe Minchen has one of the most modern exhibition grounds in the world and with its
four locations in Riem, the ICM — Internationales Congress Center Miinchen, the MOC
Veranstaltungscenter Munchen, and the Conference Center Nord, is able to fulfill all its
customers’ requirements individually. Messe Miinchen is very successful in its domestic
market in Munich as well as in other countries. It is active in all important growth markets:
China, India, South Africa, Brazil, Russia and Turkey. Overall, Messe Minchen, with its
network of associated companies and foreign agencies, is present in more than 100
countries.



