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ISPO Munich 2020 to showcase concepts and solutions for a 

more active society  

  

• The motto “Be active” highlights how sport can contribute to ensuring a 

healthy society 

• Innovative developments in the sports business offer solutions  

• Numerous events will provide inspiration and fresh momentum  

  

ISPO Munich 2020 (January 26 to 29) is the international platform for 

developments and trends in the sporting good industry: this year, in line with 

the motto “Be active” and in addition to the latest sports trends, retailers, 

brands and sporting goods manufacturers will also be discussing and tackling 

the global issue of inactive lifestyles in today’s society. Industry experts will 

be discussing the links between exercise and health and presenting solutions 

for the entire sports industry in special focus areas, networking spaces and 

separate events. As a multi-segment trade fair, ISPO Munich is both a source 

of inspiration and a driver of business. 

 

According to general information published by the World Health Organization 

(WHO), almost one in three adults does not do enough physical activity. According 

to a recent WHO study, almost 20 percent of adolescents aged between 11 and 

17 are not sufficiently physically active either. Sport is an important way of 

counteracting pressure to perform well at school or at work, media overload and 

stress as well as the global issue of inactive lifestyles which is one of the main 

challenges facing modern society. 

 

ISPO Munich 2020 will be highlighting just how important it is to see practicing 

sport as an all-round, holistic approach to a new lifestyle, and in line with the 

motto “Be active” will be broadening the sports agenda by also covering topics 

such as health, nutrition and mental strength. Innovative developments in the 

sports business provide brand-new opportunities and ways of addressing social 

https://www.ispo.com/en/munich/program
https://www.thelancet.com/journals/langlo/article/PIIS2214-109X(18)30357-7/fulltext
https://www.who.int/news-room/detail/22-11-2019-new-who-led-study-says-majority-of-adolescents-worldwide-are-not-sufficiently-physically-active-putting-their-current-and-future-health-at-risk


 

      

 

 

problems such as health-related issues, environmental issues and sustainability 

issues and offer real solutions. 

 

Focus areas with presentations, workshops and a supporting program 

ISPO Munich will really bring the main topics to life in special focus areas. Partly 

curated by industry experts, innovative sports, fashion and lifestyle concepts will 

be showcased, potential will be identified and burning questions on sports 

developments relating to society as a whole will be answered here.  

 

The focus areas at a glance:  

• Body & Mind (Hall B3): Here visitor can expect anything and everything to 

do with health and fitness as well as an all-encompassing, holistic 

approach to humans and their environment. In their presentations (held 

daily between 10:30 a.m. and 6 p.m.), experts will cover various different 

areas, including “Biohacking & Neuroathletics” and “Yoga & Wellbeing”.  

 

• ALPIN Snow & Safety Summit (Halls A3 & A4): Safety and sustainability 

both on and off the slopes will be the main topics here. The panel 

discussions will feature high-profile experts such as sporting goods 

manufacturers, retailers and representatives of associations and from the 

world of politics and will cover various topics, including sustainability seals 

as well as the opportunities and risks involved in ski tours. As part of live 

demonstrations, visitors will be able to learn more about hard shell jackets 

made from recycled materials, pin bindings, ski tour bindings and airbags. 

 

• ES_COM Electronic Sports Competition & UNILEAGUE eFootball 

(East Entrance): esports have developed into an important part of the 

sports industry boasting a large global fan base and incredible growth 

figures. In addition to show matches, experts will be explaining what 

esports are all about and highlighting the opportunities involved for the 

sports industry in workshops and presentations.  

 

Many other topics and events relating to the motto “Be active”, including the ISPO 

Munich Sports Week and the Mobile Health & Fitness focus area (Hall A6), will be 

worth checking out. All times, dates and info for the events, panel discussions, 

workshops and live demonstrations of the focus areas as well as of ISPO Munich 

2020 can be found in the ISPO Munich 2020 events database. 

 
 
About ISPO  

https://www.ispo.com/en/presse/pressemitteilung/sports-week-einzigartige-events
https://www.ispo.com/en/presse/pressemitteilung/sports-week-einzigartige-events
https://www.ispo.com/en/munich/segments/health-fitness
https://www.ispo.com/en/events/ispo-munich/2020


 

      

 

 

ISPO is the world’s leading sports network for business professionals and consumer 
experts. The platform was launched in 1970 and brings together an integrated range of 
industry-related analog and digital services under the ISPO family brand name. This 
includes the world’s largest multisegment trade fairs ISPO Munich, ISPO Beijing and ISPO 
Shanghai as well as OutDoor by ISPO, the online news portal ISPO.com, and the 
business solutions ISPO Digitize, ISPO Brandnew, ISPO Open Innovation, ISPO Award, 
ISPO Academy, ISPO Textrends, ISPO Job Market and ISPO Shop. With its far-reaching 
mix of innovation promotion, industry networking, know-how and editorial insights, ISPO 
works 365 days a year to support companies and sports enthusiasts, and to foster passion 
for sport worldwide.  
 
Messe München  
Messe München is one of the leading exhibition organizers worldwide with more than 50 
of its own trade shows for capital goods, consumer goods and new technologies. Every 
year, a total of over 50,000 exhibitors and around three million visitors take part in more 
than 200 events at the exhibition center in Munich, at the ICM – Internationales Congress 
Center München and the MOC Veranstaltungscenter München as well as abroad. 
Together with its subsidiary companies, Messe München organizes trade shows in China, 
India, Brazil, Russia, Turkey, South Africa, Nigeria, Vietnam and Iran. With a network of 
associated companies in Europe, Asia, Africa and South America as well as around 70 
representations abroad for over 100 countries, Messe München has a global presence. 
  
  


